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The Power of the Discourse of the Imam Ali
Ibn Abi Talib in Human Sciences: A Critical

Study
By: Assist Professor Dr. Nagham Ja’far Hussein

Shatt Al-Arab University Collage
Abstract

Language is a powerful tool used rhetorically to form and
influence ideas¢ beliefs¢ attitudes¢ values¢ perspectives¢ and
ideologies that are consistent with the speaker’s or writer’s
intentions and ideals. Its effectiveness and influence originate
from its diverse capacities¢ which include repetition¢ provision¢
clarification< emphasis¢ advice« etc. Critical discourse analysis
(CDA) is an interdisciplinary framework for revealing and
analyzing the relationship between “language¢ power¢< and
ideology”’« as well as “discourse¢ power< and knowledge”. It
emphasizes the power of words¢ not only in terms of authority
but also through eloquence and knowledge. The present paper
1s designed to focus on Imam Ali’s rhetoric and the power of
language and expertise in using discourses without (Dots) and
(Alif)¢ 1.e. canceling (16 out of 28 Arabic letters) and still having
the effective rhetorical power to use persuasive techniques
efficiently despite the limitation of the types of words that
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can be used in such discourse. This insists that Imam Ali has
powerful language and rhetoric that can be used competently
and efficiently in using persuasive strategies such as “Explain’¢
“Emphasis™¢« “Repetition”¢ “Advise”« “Reciprocal”« etc.

Key Words: Imam Ali ¢ Power< Rhetorice Discourses
Persuasion

Introduction

Discourse i1s an “integrating a whole palette of meanings”
(Titscher et al< 2000:25). According to Van Dijk (van Dijk¢
1993: 259)¢ it legitimizes specific beliefs¢ attitudes¢ or ideol-
ogies. CDA is used to deal with “the whole process of social
interaction of which a text is just a part” (Fairclough¢ 1989« 24).
In addition¢ Fairclough (2005:124) adds that “I see discourses
as ways of representing aspects of the world — the processes« re-
lations¢ and structures of the material world¢ the ‘mental world’
of thoughts« feelings¢ beliefs and so forth.” In this concern¢
Simpson (2011:431) regards discourse as a ““stretch of language
in use”’¢« which has cohesion and implication.

CDA seeks an alternative approach to theorization¢ anal-
ysis¢ and application across the entire discipline. Foucault’s
contribution to critical analysis involves a reevaluation of three
fundamental concepts: discourse« power¢« and knowledge. Dis-
course 1s regarded as a body of knowledge (McHoul and Wen-
dy¢ 1993:26-27). Furthermore¢ for Foucaultc power is more
than just ‘ideological’ in the sense that it pertains to any aspect
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of human or collective consciousness. Power has far-reaching
consequences. Power is composed of equipment for the forma-
tion and recording of knowledge (registers and archives)« obsera
vational methodologies¢ registration techniques¢ investigative
regulations¢ control mechanisms¢ and similar entities (ibid:57).

In examining the connections between discourse and pow-
er« first¢ it 1s essential to consider various forms of discourse« in-
cluding those found in politics¢ the media¢ and science« as they
may embody specific resources of power. Secondly« the concept
of power may pertain to the influence of language on one’s un-
derstanding or cognition. Therefore« if the speaker possesses the
capacity to shape individuals’ ideologies¢< knowledge« and opin-
ions¢ he may indirectly govern his perspectives and actions¢
particularly through rhetoric¢ persuasion¢ and manipulation. In
other words “closing the discourse—power circle¢ finally« this
means that those groups who control most influential discourse
also have more chances to control the minds and actions of oth-
ers” (ibid:355).

Persuasion represents a linguistic phenomenon. The com-
munication process 1s characterized by the communicator’s in-
tent to provoke a specific response from the receiver (Andersenc«
1971: 6). Furthermores« it represents a deliberate effort by one
person to influence the attitudes¢ beliefs¢ or behaviors of anoth-
er person or group through the conveyance of specific messages
(Bettinghaus and Cody« 1987: 3). Perloff ( 2014: 17) believes
that persuasion involves “the symbolic process by which mes-
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sages influence beliefs and attitudes.” In addition¢ he confirms
that “the use of persuasion gives insights to become a more ef-
fective persuasive speaker< a more critical judge of social in-
fluence attempts¢ and a more sensitive¢ ethical communicator”
(ibid:6). Persuasion represents a linguistic phenomenon. The
communication process is characterized by the communicator’s
intent to provoke a specific response from the receiver (An-
dersen¢ 1971: 6). Furthermore« it represents a deliberate effort
by one person to influence the attitudes¢ beliefs¢< or behaviors
of another person or group through the conveyance of specif-
ic messages (Bettinghaus and Cody« 1987: 3). Beard (2000:
6) elucidates that rhetoric 1s “ the art of persuading people”.
Wenzel (1990:13) also adds that “the purpose of rhetoric is per-
suasion.” Therefore« the current study seeks to conduct a criti-
cal discourse analysis of the persuasive strategies employed by
Imam Ali in his discourse« despite his usage of terms devoid of
(Dots) and (Alif).

1.2. The Problem of the Study

The use of the language in any discourse especially the
rhetorical one involves using certain words that are so influential
on the reader or the listener to have the effects that the speaker
or the writer wants on the recipients so as to change their
ideologies and do certain actions. When there 1s a limitation in
using certain words rather than another ¢« just like in the case of
the present study ¢i.e. using words without (Dots) and (Alif)«i.e.
excluding (16 letters out of 28 Arabic letters). This may cause
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a real and crucial problem for the speaker or writer in thinking
about the kind of words available and the art of persuasion
that should be stuck to achieve rhetorically his purposes and
ideologies.

1.3. The Questions of the Study

1- Can the speaker or the writer use specific words and
still have the power and ability to rhetorically influence and
persuade the other recipients?

2- What are the persuasive strategies that are used by Imam
Ali 1n his discourses without (Dot) and (Alif) in persuading
people about his intentions¢ ideologies and purposes?

1.4. The Objectives of the Study

1. The present study aims to shed light on the power of the
discourse of Imam Ali in using powerful language despite of
the limitation of the choice of words that lacks (16) letters out
of (28) Arabic letters.

2. To specify the kinds of persuasive strategies used by
Imam Ali in his discourses depending on Mulholland’s (2005)
model of persuasion in his book “Handbook of Persuasive
Tactics : A Practical Language Guide”.

1.5. Imam Ali Imam Ali Ibn Abi Talib

Ali« who was born around 600 in Mecca¢ Arabia (pres-
ent-day Saudi Arabia)< and passed away in January 661 in
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Kufa¢ Iraq¢ held the dual distinction of being both the cousin
and son-in-law of Muhammad« the revered Prophet of Islam.
Al1 is recognized in the Islamic tradition by various titles¢ some
of which highlight his attributes while others stem from spe-
cific events in his life. The names encompass Abu al-Hasan¢
translating to “Father of Hasan” (the name of his eldest son)¢
Abi Turab¢« meaning “Father of Dust<” Murtada« denoting “One
Who Is Chosen and Contented<” Asad Allah¢ which signifies
“Lion of God¢<” Haydar¢ also meaning “Lion¢” and—particu-
larly among the Shi‘ah—Amir al-Mu’ minin¢ or “Prince of the
Faithful<” alongside Mawlay-1 Muttaqiyan« interpreted as “Mas-
ter of the God-Fearing.” The conventional narratives surroundt
ing ‘Alr’s powerful strength and bravery in numerous battles¢
coupled with his profound aspiration for justice¢ position him

as a quintessential figure of chivalry across the Islamic realm
(Hossein and Samac« 2024:1).

Aside from Muhammad¢ no figure in Islamic history has
been the subject of as extensive writings in Islamic languages
as ‘All. The importance of "Alt in every facet of the religious
and intellectual life of Shi‘ah Islam cannot be overstated. In
subsequent Islamic philosophy« particularly in the doctrines of
Mulla Sadra (c. 1571-1640) and his adherents¢ “Alt’s utterances
and discourses were progressively viewed as pivotal sources of
metaphysical knowledge« or “divine philosophy.” Some of Sa-
dra’s followers hold the belief that *Alr was the first to articulate
philosophical concepts using Arabic terminology« and they hold
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him in the highest esteem as the ultimate Islamic metaphysician.
The sayings of “Ali¢ including “I have never seen a thing except
to have seen God before it” and “If the veils were to be removed
from the mysteries of the world« it would not add to my certi-
tude<” were thought about by Muslim philosophers for a long
time (Hossein and Sama¢ 2024 :3).

A multitude of concise expressions attributed to “Ali have
integrated into the broader Islamic cultural landscape« often cit-
ed as phrases and proverbs in everyday discourse. They have
also served as foundational elements in literary compositions or
have been woven into poetic expressions across numerous lan-
guages. In the 8th century¢ esteemed literary figures like “Abd
al-Hamid ibn Yahya al-‘AmirT acknowledged the extraordinary
eloquence found in "Ali’s sermons and sayings. This recognia
tion was echoed by al-Jahiz¢ a prominent Arab intellectual¢ in
the subsequent century. During the 10th century¢ a prominent
figure in Shi‘ism¢ Sayyid Sharif al-Radi¢ carefully compiled a
collection of "Ali’s sermons¢ letters¢ and concise sayings that
addressed a multitude of topics in the Nahj al-balaghah (“The
Path of Eloquence”) which is translated by Yasin Al-Jibouri
(2013). This work has since emerged as one of the most as
one of the most extensively read and impactful texts within the
Islamic intellectual tradition. While certain scholars from the
West have raised skepticism regarding its authenticity¢ this is-
sue has consistently remained unquestioned among the vast ma-
jority of Muslims. The text remains a wellspring of inspiration«



67

Proceedings of the 1th Annual International Imam Hussain Conference / Part Five QA

both religiously and literarily¢ for adherents of both the Shi‘ah
and the Sunnis (Hossein and Sama« 2024: 4-5).

1.3. Critical Discourse Analysis

The term “critical” 1s utilized specifically to indicate the
aim of uncovering hidden relationships¢ such as the intricate
interplay among “language¢« power¢< and ideology.” Trask
(1999:123) posits that language i1s utilized as a means to influence
individuals. Discourse represents language in use. Fox and Fox
(2004 :15) explain that discourse is “language as meaningful
social action: a key instrument of individuals’ and groups’
participation in social roles¢ social contexts¢ social situations¢
and social processes.” According to Fairclough< CDA examines
the ways in which individuals¢ particularly politicians¢ use
their power or authority to persuade others and propagate their
ideologies through the powerful tool of language (Fairclough¢
1989:5). CDA can be regarded as a distinct research approach:«
equipped with its own analytical tools and strategies designed to
reveal the ideological frameworks embedded within discourse
in a “social¢ cultural or political context” (Hart¢ 2010:3). It
is also regarded as a multidisciplinary framework that deals
with certain concepts such as “power<« dominance« hegemony:«
ideology¢ class¢ gender< race¢ discrimination¢ interestse
reproduction¢ institutions¢ social structure¢ and social order”
(van Dijk¢ 2015:468). It reads more than what the words seem
to mean on the surface levelc it 1s concerned with “the relation
between language« power and ideology and how the world is
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represented in texts and how people think about the world can
be established via CDA” (Fowler< 1996:10).

1.4. Persuasion

Seiter and Gass (2004:88) state that when individuals cre-
ate¢ reinforce« alter< or eliminate beliefs¢ attitudes¢ intentions¢
motivations¢ and actions within the confines of a specific com-
munication context¢ they get involved in the process of persua-
sion. According to Halmari & Virtanen (2005: 229)¢« persuasion
in this context pertains to the application of language aimed at
altering or confirming the beliefs and behaviors of an audience.
Furthermore« Perloff (2014: 6) elucidates that the application of
persuasion offers valuable insights for enhancing one’s abilities
as a speaker« fostering critical evaluation of social influence ef-
forts¢ and cultivating sensitivity and ethical considerations in
communication. In this concern¢ Cialdini (2016:23) identifies
five elements of persuasive discourse: “attention-getting¢ con-
fidence-building¢ desire-stimulating« urgency-stressing and re-
sponse-seeking.” Albarrac’in (2002 : 61-62) explains that “the
impact of a persuasive message depends on the completion of
a series of stages¢< including exposure to communication¢ atten-
tion« comprehension¢ yielding« retention¢< and behavior.” The
probability of each cognitive activity occurring is determined
by the completion of prior activities. Consequently¢ “failure
at any of these stages implies an interruption of the persuasion
process as a whole and of the ultimate impact of the message on
recipients’ actions”.
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1.4.1. Persuasion and Language

According to popular belief¢ persuasion 1s “the
manufacturing of consent<” or an artificial process that subtly
restricts the choices available to individuals who are being
influenced. The purpose of any persuasive strategy should be
to further the agenda of the person employing it. Furthermore«
it serves to persuade the other party to agree with the user’s
perspective rather than force them to do so (Mulholland«
2005:xi1-xi11). The use of appropriate language is a powerful
means of persuasion. A language’s influence stems from its
multifaceted nature: it can provide numerous representations of a
single object¢ shape people’s perceptions of the world according
to their beliefs¢ construct meaning according to the user’s needs
by mentioning or omitting details or by repeating them until
they become commonplace (and maybe true). The formation
and preservation of many of life’s most consequential features—
people’s beliefs¢ ideologies< assumptions¢ and values—depend
on language. Thus« language has the power to shape one’s own
thoughts as well as to express facts¢< provide opinions¢ imply
attitudes¢ set moods¢ argue for or against viewpoints¢ and so
on—all of which can be utilized persuasively. The potential
to form and shape relationships with others is also inherent in
language (ibid: xv).

1.4.2. Persuasion and Rhetoric

The phenomenon of persuasion remains one of the enduring
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enigmas within the realms of rhetoric and its associated fields.
Rhetoric can be defined as the skillful and impactful use of
language in both spoken and written forms. This 1s a method
employed to influence or convince others (Hornby« 1974:846).
[t constitutes a variant of eloquent discourse aimed at persuasion.
The employment of reasoning to influence opinion (Kane and
Patapan¢< 2010:371373-). A rhetorician’s primary responsibility
1s to concoct novel arguments that can be employed to convince
an audience to accept a viewpoint it has reservations about¢
based on what are believed to be its commitments and values.
Academics in the field of rhetoric study how to persuade an
audience to change its mind by appealing to their “beliefs¢
commitments¢ or values”« which can differ from one group to
another (Walton ¢ 2007:16-).

Persuasion 1s the goal of rhetorice according to Wenzel
(1990:13). The art of persuasion¢« sometimes known as rhetoric¢
has its roots in classical Greece. Aristotle believed that both
creative and non-creative evidence might be used to convince«
as Larson (2010:2021-) states. The person attempting to
persuade should have complete control over the arguments they
present. Three distinct kinds of persuasion were identified by
Aristotle. One is known as “ethos” since it is believed that a
source’s credibility 1s crucial for persuading. The second term
1s “pathos¢” which refers to “the use of emotional appeals.” The
third one 1s “logos<” which means reasoning or logic (ibid).

Walton (2007:1-6) conducts a structural analysis of various
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argument types utilized in mass media¢ as well as of pragmat-
ic frameworks that model goal-directed conversation< wherein
these arguments aim to persuade an audience to take action or
accept certain truths. He emphasizes the persuasive effective-
ness of messages. Seven fundamental techniques of persuasion
are recognized as essential to social influence. They are in the
following (ibid):

1-Contrast is “a technique concerning the sequence in
which a persuasive message 1s presented.”

2-Reciprocity is “a technique by which a proponent makes
a respondent more likely to consider or accept his argument by
making the respondent obliged to the proponent in advance of
the argument.”

3-Consistency is “the technique of using an arguer’s
previous commitments¢ or getting him to commit to propositions
that will support the conclusion one wants to persuade another
to accept.”

4-Social proof “presents evidence of what other people
think as a reason for accepting a proposition or going along with
a recommended course of action.”

5-Liking is “the positive attitude that the person or group
persuaded has toward the persuader.”

6-Authority is “the use of an expert opinion or accepted
authority as a technique of persuasion.”
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7-Scarcity i1s “the technique of telling a respondent that
the item he is thinking of buying is in short supply¢ possibly
because there 1s competition for it.”

Mulholland (2005:xv1) clarifies that the term for persuasion
in communication was ‘rhetoric¢’ and in the eras of Greek and
Roman civilization« the study of rhetoric as a means to attain
persuasive objectives was esteemed and served as a fundamen-
tal component of education. The primary elements of persua-
sion¢ as they perceived it¢ included the discovery of concepts¢
the organization of materials into structured compositions¢ the
choice of a suitable style« the retention of 1deas¢ their arrange-
ment in memory¢ and the successful delivery of the communi-
cation. With the power of persuasion¢ one can and will impact
every part of life. He adds that “the power of such everyday
persuasions can be felt in the strength of feelings that can arise
from them”(ibid :xii1). As far as persuasive strategies are cona
cerned¢ Johnstone (1989:134) asserts that persuasive strategies
encompass the range of options a speaker chooses when 1denti-
fying an effective method or collection of tactics for persuasion
in a certain circumstance or a specific context.

Methodology
This study conducts a critical analysis of the persuasive
strategies present in the discourses of Imam Ali. The text
addressed the description¢ analysis¢ and explanation of the
persuasive strategies employed and their implications in
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responding to the study’s questions. The two chosen discourses
serve as the main data for this study. The selected discourses
are largely confined to the objectives of this study¢ which
aims to analyze the influence of discourses characterized by
a restricted vocabulary« specifically those devoid of the letter
“Alif” (Alpha) and those that do not include any dotted letters.
These discourses are delivered by the Commander of the
faithful Imam Ali bin Abu Talib¢ on the website: http:/www.
scribd.com\yasinaljbouri. This study employs a model adopted
from Mulholland (2005) in his book “Handbook of Persuasive
Tactics : A Practical Language Guide”. This study employs
critical discourse analysis as a methodological framework for
examining the discourses in question< as CDA can provide a
deep understanding of these speeches. The examination of
these discourses is conducted qualitatively« employing a precise
application of Mulholland’s model of persuasion.

Practical Part
In this section¢ the researcher focuses on examining
and identifying the persuasive strategies that are used in the
discourses adopted in the present study. It concentrates on
showing the indication of using such tactics of persuasion and
their role in reflecting the implications of them in terms of power
and rhetoric.

Mulholland (2005:215-) categorizes various persuasive
strategies¢ providing a detailed explanation for each (see Table
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1). The collection encompasses a range of persuasive strategies¢
including repetition¢ indirect criticism¢ parsing another
individual¢ providing advice¢ utilizing quotations¢ making
comparisons¢< emphasizing points¢ presenting offers¢ offering
explanations¢ refusing¢ summarizing¢ and similar techniques.
This paper focuses on persuasive strategies that align with the
discourses utilized in this study. These discourses are considered
in the analysis and discussion in the present study as (Discourse
1: without Dots) and (Discourse 2: without Alif).

Table 1. Mulholland’s Persuasive Strategies (2005)

.No Persuasive Strategies Indications
1 Explain Choose a suitable type of communi-
.cation
2 Emphasis Highlight one item of one’s materi-
al
3 Sum up Provide a brief and persuasive

.summary of a complex matter
4 Reciprocal Bring two things into reciprocal

.relations to enrich their meaning

5 Repetition .Highlight some matters

6 Advise Indicate that a course of action is
.good or bad

7 | Praising Another Person Give Some Praise to another

.person
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3.1 Data Analysis of Mulholland’s Persuasive Strategies in
the discourses of Imam Ali

The present paper conducts on critical analysis of the
persuasive strategies that are used in the selected Imam Ali’s
discourse following Mulholland’s model of persuasion. These
strategies have their role in revealing the power and the inten-
tion behind presenting these discourses. These persuasive strat-
egies are “Explain< Emphasis¢ Sum up¢ Reciprocal« Repetition¢
Advise and Praising Another Person™.

3.1.1. Explain

In dealing with “Explain”¢< Imam Ali concentrates on
showing that God is “the owner of everything” in terms of the
creatures and the nature around them. God is just the one who
has the mighty authority to do whatever He likes in the universe.
There are certain extracts that can be seen in the following:

-“the affectionate owner of everything: the One who
forms everyone born¢ the ultimate end of everyone who is
expelled« the One Who spreads out the earthc Who firms the
mountains¢« Who sends out rain< who facilitates the attainment
of goals¢ Who knows the secrets and realizes them¢< Who
destroys the possessions and annihilates them¢« who folds out
times and repeats them¢« who causes matters and is their source.”
(Discourse 1)

slgadl blu 35 ke S Jlos g0 IS 5 smme 35301 G -
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-“He has no partner in His domain; He relies on none in

doing whatever He does. He is exalted above having an adviser
or a vizier. He is above using a model or an assistant or a helper
or a peer. He knows¢ so He covers; He is acquainted with the
innermost¢ so He is most familiar [with our intentions]. He cast
a look¢ so He assisted; He owns everything« so He subdues.”
(Discourse 2)
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3.1.2. Emphasis

Considering “Emphasis”< Imam Ali emphasizes the
power of God and how He can affect the earth¢ the mountain«
the sky¢ and the rain. He knows everything about the creatures
and human life whatsoever explicitly and implicitly. Imam
Ali confirms that “He is strong¢ invincible¢ seeing¢ hearing:
clement¢ wise¢ affectionate and kind”. Hence¢« God can affect
and change whatsoever because he is the owner of everything.
Emphasis can be shown in the following extracts:

-“the affectionate owner of everything« the One who forms
everyone born¢ the ultimate end of everyone who is expelled¢
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the One Who spreads out the earth« Who firms the mountains«
Who sends out rain< who facilitates the attainment of goals«
Who knows the secrets and realizes them<« Who destroys the
possessions and annihilates them« who folds out times and re-
peats them« who causes matters and is their source”. (Dis-
course 1)

Seadl bl a5 ks S Jlos 3050 S 5 pmme 55,01 Ll -
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-“He has no partner in His domain; He relies on none in
doing whatever He does. He is exalted above having an adviser
or a vizier. He is above using a model or an assistant or a helper
or a peer. He knows« so He covers; He is acquainted with the
innermost¢ so He is most familiar [with our intentions]. He cast
a look¢ so He assisted; He owns everything« so He subdues.
He 1s disobeyed« yet He forgives; He i1s adored¢ so He thanks.
He rules< so He affects justice< and He is generous and grants
favors”. (Discourse 2)

‘ﬁJijgpr"‘Mék}jdugi(jj&édiﬁdwzj»_
Ao 5 aed g e hay 5 b e G 5 Goe 5 050 Jos (8055
(o8 5 p Sy b (S 5 SES A aRb qaey ¢ S

- He shall never come to an end« and He has always been
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as He is; there is nothing like Him. He« first and foremost«
is a unique Lord in His exaltation¢ able through His might«
holy through His sublimity¢ proud of His Majesty; no
(mental) vision can realize Him¢« nor can anyone ever see Him.
He is strong¢ invincible< seeing¢ hearing¢ clement: wise«
affectionate and Kkind. (Discourse 2)
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3.1.3. Sumup

Examining “Sum up” ¢« Imam Ali ends and summarizes his
discourses by using “praise to Allah” and advising people to take
the right path of following the instructions of God and rejecting
temptations of evils that make them deserve the forgiveness
and pleasing of Him. This strategy is also interwoven by the
use of another persuasive strategies such as “Repetition” and *
Advise” which can be seen later in terms of this analysis. The
use of “Sum Up” can be seen in the extracts that follow:

-“ 1 plead to Allah to grant you the most praiseworthy of
connection with Him«< the perpetuation of pleasing Him; may
He inspire each of you about that which reforms your condition
and prepares you for what you shall receive [in the Hereafter].
Eternal praise belongs to Him; lauding belongs to His Messen-
ger Ahmed (u=)”.( Discourse 1)
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- I have sought refuge with a Lord Who is knowing¢ wise«

able« merciful¢ from the evil of an enemy who is cursed and

stoned; so¢ let everyone who pleads plead¢ and let everyone

who seeks [favors of his Lord] seek and ask forgiveness of the
Lord of lords for myself and for you all”. (Discourse 2)
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3.1.4. Reciprocal

As far as “Reciprocal” is concerned¢ Imam Ali depends
on using reciprocal relations between good and bad deeds or
between virtues and vices. Then¢ he tends to show critically the
consequences of these beliefs and behaviors on the persons’
fates. He confirms that the wise 1s to “listen to the command of
Allah and realize it< keep in touch with your kinsfolk and look
after them« disobey your inclinations and curb them” . This is
due to the fact God has mercy for all humans and the universe but
at the same time He has the mighty to punish severely as Imam
Ali mentions that “His power i1s mighty; His mercy is wide;
His penalty is painful; His mercy is a broad and a Garden of
grandeur (Paradise); His punishment is Hell filled with horrors
and chains”. There is an intention to make people exploit their
youth and years with goodness and virtues. These Reciprocals
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can be seen in the following extracts:

- “Do¢ may Allah look ater you¢ righteous deeds¢ tread
the paths of what is permissible« put what is prohibitive aside
and abandon it¢ listen to the command of Allah and realize it¢
keep in touch with your kinsfolk and look after them« disobey
your inclinations and curb them¢ give your daughters by way
of marriage to the people of righteousness and piety¢« and stay
away from the folks who sport and who covet”. (Discourse 1)

|2 b1 eVl Alllows | S s (s YT ool i (Sle s | o
\ya_cjj L\A‘)&)‘jf‘a-;y‘ ‘jl,,ajcoj&j 4.U‘ J.AT b&wb coj.c.)j (:‘Jp;“
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- “He 1s near< so He 1s far [above mental or physical
vision]; He is far yet He is near [closer to us than anything else].
He responds to the call of those who call on Him; He sustains
His servant and surrounds him with His love; His niceties are
hidden [from our comprehension]; His power is mighty; His
mercy 1s wide; His penalty is painful; His mercy is a broad and
a Garden of grandeur (Paradise); His punishment is Hell filled
with horrors and chains”.(Discourse 2)

33005 5ol B 50380y (08580 o (0 B Uy 5 (i O )
bty po Lor iy 5 dhar g0 gl 5 A g0 A8 5 (G B by 5 (2 il

(A 50) 42y 30 8t 30 qomerr 4y 588 9 (AR 50
- Let everyone of you seize the opportunity when he 1s
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healthy before the time when he is sick< when he is young before
he 1s aged« old and sick¢ [the opportunity] of his ease before he
1s poor¢ of having free time before he is busy« of being wealthy
before being impoverished« of being present at home before he
1s away traveling¢ of being alive before his death”. (Discourse?2)

oﬁMEMWJGWMW@MJSMj»—
ofbjcoﬂéyﬁj;jcwy(@})ﬁ#ﬁbﬁé&@jé@f}
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3.1.5. Repetition

Regarding “Repetition”« Imam Ali concentrates on
the importance of “praising” to God who really great and
“praiseworthy” for whatever is presented and found in this
universe for the service of human and other creatures despite
the fact that He is not in need of them at all. This strategy guide
the hearer to praise God every time and everywhere just like
Imam Al repeated his praise at the beginning and the end of
his discourses. Such repetitions can be examined in the extracts
below:

1-“Praise to Allah Who is the praiseworthy”. “dl_iaall
3 gaall LI (Discourse 1)

- “I praise Him an extended praise”. ‘1253 Jimaa 0daal”
(Discourse 1)

-“l plead to Allah to grant you the most praisewor-
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thy of connection with Him”. 4+Jtas aaal <1 il Jluly »
(Discourse 1)

-“Eternal praise belongs to Him”. “aj—ull acaal) 417
(Discourse 1)

-“I praise the One Whose boon is great”. “Cule (1o Gty
43 (Discourse 2)

- “I praise Him like one recognizing His Godhead”. 45iaa))
«4in sy se aa (Discourse 2)

-“revealed revelations from a Praiseworthy Wise One”.
= o Sa w Jay (Discourse 2)

3.1.6. Advise

With respect to “Advice”« Imam Ali advises all humans
that they should do their best to exploit their health< power«
ability« and times consciously in doing righteous deeds as a real
believer in God and religion. Imam Ali considers that people
should be aware that life will end and they return to God on the
day that they should find out the consequences of their behaviors
concerning the instructions of God. He insists that it is crucial to
“take to awe that calms your hearts¢ fear that draws your tears¢
piety that saves you on a day which will puzzle your minds and
put you to the test¢ a day in which one shall win if the weight of
his good deeds is heavy while that of his sins is light”. This is
the right path for people to be the winner in all rewards of God
that He prepares for real believers. This persuasive strategy can
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be clarified in the extract below:

-«Do¢ may Allah look after you« righteous deeds¢ tread
the paths of what is permissible« put what is prohibitive aside
and abandon it¢ listen to the command of Allah and realize it¢
keep in touch with your kinsfolk and look after them¢ disobey
your inclinations and curb them« give your daughters by way
of marriage to the people of righteousness and piety¢ and stay
away from the folks who sport and who covet¢< so your mar-
riage ties will produce the most pure of freemen« the most em-
inent descent¢ those who will let you achieve your dreams”.
(Discourse 1)
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-“I have admonished you¢ O folks who are present here
with me« to be pious (as your Lord has admonished) towards
your Lord¢ and I have reminded you of the Sunna of your
Prophet; so¢ take to awe that calms your hearts¢ fear that draws
your tears¢ piety that saves you on a Day which will puzzle your
minds and put you to the test¢ a day in which one shall win if the
weight of his good deeds is heavy while that of his sins is light”.
(Discourse 2)
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-“Let your plea be in humility and surrender¢ appreciation

and submission¢ repentance and dissociation [from sin]¢ regret
and return [to righteousness]”. (Discourse 2)
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-“Let everyone of you seize the opportunity when he is
healthy before the time when he is sick¢< when he is young before
he 1s aged¢ old and sick¢ [the opportunity] of his ease before he
is poor¢ of having free time before he 1s busy« of being wealthy
before being impoverished¢ of being present at home before he
1s away traveling¢ of being alive before his death”. (Discourse2)

—«OJC.K;MJAJ?;WJCMMW&WJSMJ
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- Surely one who 1s pushed away from the torment of his
Lord shall reside in Paradise near to Him and remain forever

in well built mansions¢ having huris with large lovely eyes and
servants. He is given to drink of fresh cool water mixed with
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ginger and sealed with musk and fragrance that perpetuates
happiness and provides the sense of pleasure. He drinks of
wines in an orchard filled with all types of pleasures< wine that
does not cause any headache to one who drinks it¢ and it never
runs out; such 1s the ultimate end of one who fears his Lord”
(Discourse 2)

(codoiin ygnmd 3 I 5 @y ar 3 S a0y pdd 8 5 (ped
B 50 g p S 5 555 adde Cab 5 Bla= 5 G Sl
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3.1.7. Praising Another Person

Concerning “Praising Another Person”« Imam Ali empha-
sizes the role of the Prophet “Muhammed” in showing the right
path of Islam. He gives an accurate and powerful description
of the prophet that can persuade all the others with the fact that
“Muhammed” deserves to be in that place that is given to him by
God. Imam Ali listed great traits of such a great prophet that are
“He was¢ affectionate towards every believer<« merciful¢ easy to
please« the friend of anyone who is generous and pure: mercy:«
salutation« blessing and honor be with him from a forgiving:
affectionate¢ kind¢ near¢ responsive and wise Lord”. In addi-
tion< Imam Ali also reflect the place that such special prophet
has gotten from God such as “He sent Muhammed ( v=) as His
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servant and messenger« prophet¢ chosen one« loved one« friend¢
a link [with the Almighty] that grants him [Muhammed] for-
tune« bringing him closer to Him« elevating him¢ granting him
nearness and closeness [to the Almighty]”. Hence<« Imam Ali
rhetorically has the ability to praise the prophet from his point
of view and God’s also towards such a great man. This strategy
can be shown in the extract below:

-“He sent Muhammed as a banner for Islam and an Imam
for those who rule¢ a helper to the commoners and one who
puts an end to the judgments of Wadd and Siwa’ (idols)”.
(Discourse 1)
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- “He knows and He informs¢< He rules and He perfects: He
is the origin of origins. He [Muhammed] paves the path [to the
Almighty] and emphasizes the Promised Day¢« warning about
it”.(Discourse 1)

=) 4o 5055 50 pdl 48T 5 dge s 0 J oY1 Juol s (0 STy oS 5 oo s (e

-“Allah has made honors to reach him¢ depositing in his

soul Islam« blessing his honorable family and offspring so long

as there 1s anything that shines like lightning« anyone who hurries

his pace towards his pursuitc whenever a crescent appears and
the announcement about 1t is made”.(Discourse 1)
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-“I have testified that He sent Muhammed ( u=) as His
servant and messenger¢< prophet¢ chosen one¢ loved onecs
friend« a link [with the Almighty] that grants him [Muhammed]
fortune« bringing him closer to Him« elevating him¢« granting
him nearness and closeness [to the Almighty]”. (Discourse 2)

—(alds gano s ato sac 5 sy sods (o) dast Gy gl
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-«He sent him during a good (opportune) period of time«

when there was disbelief< as mercy for His servants and a boon
for more”. (Discourse 2)

(ody 5ol &s g odenl Ao ) AS'8 8 5 e g (3 alm).
-“Through him He sealed His prophetic messages¢
strengthened  (explained) His argument”.(Discourse?2)
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- “So he admonished« advised« conveyed the message and
worked hard [for people. He was¢ affectionate towards every
believer< merciful¢ easy to please¢ the friend of anyone who is
generous and pure: mercy¢ salutation¢ blessing and honor be
with him from a forgiving:« affectionate« kind¢ near« responsive
and wise Lord”.(Discourse 2)
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- He descended with a clear (able) Holy Spirit [arch-angel
Gabriel] from a Glorious Lord unto a Prophet who is rightly
guided and who guides others< one who shows others the right
way¢ a mercy to the believers¢ clearly from a Great Lord¢ a
master frequented by messengers (angels) who are honored and
obedient [of their Lord]”.(Discourse 2)
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Conclusions

Individuals proficient in Arabic or capable of reading the
Qur’anic script will recognize that specific letters of the Arabic
alphabet are accompanied by dots. These letters are frequently
employed in Arabic speech and written texts (Ui ez oz e
SO deeg e ad), Composing a written script of significances
devoid of these letters« is a formidable challenge. Delivering a
sermon without prior preparation¢ as Imam ‘Ali (a) 1s renowned
for doing with all his speeches« is astonishing! Considering crit-
ical analysis« there are certain persuasive strategies that are used
by Imam Ali in his discourses and they have certain concluding
remarks that can be seen in the following:
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1- It seems that there is cohesion and interconnection in
the structure and arrangement of such discourses that reflect
the power of using persuasive language and the competence
in using clear and effective points despite of the limitation of
using certain types of words as mentioned previously. It can
be explicitly shown in the use of “explaining” and “emphasis”
that both reflect the power and the mighty of God in controlling
the universe and the creatures in terms of everything related to
them. This has also a relation with “reciprocal” which convinc-
es the listener about the two sides of the coin of doing virtues
and vices and their two other sides of rewarding and punishment
of God. Consequently¢ one should exploit his years and youth in
doing the righteous deeds that can give him the acceptance and
forgiveness of God and then paradise.

2- By using “repetition” and advice”¢ it seems that there
is a concentration on the importance of “praising” God and fol-
lowing all the instructions to meet God on that day of reward
and punishment happily with mercy and forgiveness. These
points are also summarized by Imam Ali at the end of each dis-
course to praise and do the righteous actions which is reflected
in terms of “sum up”.

3- The use of powerful discourse and rhetorical speech can
also be seen with respect to the “praise of another person” that
reflected a list of powerful traits of the great prophet Mohammad
with respect to Islam and God.
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